Empowering businesswomen
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RURAL women are deprived of an opportunity for setting up their micro businesses because of lack of start-up capital. They cannot avail institutional credit because they lack asset ownership. 
Women in general are deprived of inheriting, both of moveable and immovable property despite enjoying full support given for them by Islam as well as the country’s constitution.

The recent pro-women Act 2011 has provided safeguards to them to share the inherited family property as denying their right carries heavy penalties including 10 years imprisonment.

Besides, the Sindh government’s step to allocate small cultivable farms to rural women is yet another initiative to promote assets ownership. It is a supporting step to empower women and create an enabling environment for them to play
entrepreneurial role in the formal economy.

The microfinance banks have so far made their services accessible to hardly 10 per cent of rural population including women involved in any economic pursuit.

All microfinance banks and institutions need to expand their outreach for ensuring rural women access to assets and technology.

There is a need to enhance accessibility of impoverished population — mainly being women, — to assets, both human capital and properly harnessed natural resources in the form of developed land and required infrastructure, both for rural and urban sectors and institutional credit for business development and working capital needs.

Time management is yet another challenge as businesswomen apart from managing their businesses have to give quality time to their families and solidifying their household. Growing businesses consume more time. The success of women entrepreneurs can be judged on both the parameters as to how successfully they run the business and at the same time fulfill their social and household responsibilities.

Lack of mobility is another drawback hampering growth of businesses. Owing to family bindings, they are reluctant to travel alone, which is essential for networking. As such they have limited opportunities to access information and new technologies essential for their business in a fast changing global environment.

Institutions offering business development services like Trade Development Authority and chambers of commerce and industry with women wings, do not have enough capacity and in-depth knowledge of specific needs of women entrepreneurs.

As such they usually have very few programmes on their agenda to promote women-owned businesses. Such agencies must conduct skill development and capacity building programmes for businesswomen on a continuous basis.

Most importantly, a majority of businesswomen lack business acumen to run enterprises successfully.

They need to engage in business, which promises a sustained market for quite a long time and at the same time it should be environment-friendly and in conformity with all business codes of ethics. While expanding business or entering a new venture women entrepreneurs should take into account political environment, economic trends and government policies. It would be more appropriate that SWOT analysis is done before taking a major business related decision.

For tapping national and international markets, networking with women entrepreneurs and NGOs working for women economic empowerment and women business enterprises world over, is needed. There are a number of credible women associations promoting networking among women enterprises for their collective benefit. They provide assistance to member businesswomen all over the globe for their problems relating to marketing, access to institutional credit and legal issues.

Businesswomen in Pakistan have made quite a headway in introducing their fashion garment and related products in South East Asian countries and India.

In case of the two neighbours, inflow and outflow of ideas regarding rapidly changing fashion industry can give boost to related women businesses.

Finally, fast invasion of new technologies has made it imperative for businesses to have access to knowledge based market economy, which can be facilitated through use of e-commerce and ICT devices in all business operations

