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he new information age is being inten-
sively discussed world-wide by scientists,
politicians, the media and the communi-
cations industry. More and more are say-
ing it's a revolution happening right now. There are
very few though who have noticed that one aspect
is usually left out of this discussion, and that's the

At best you still hear some references to variety
of opinion being threatened by media concentra-
tion. But very few publications have made the pub-
lic aware that journalism is already being eroded -
that the image of the profession is changing so
drastically that those in it can sometimes hardly
recognise themselves there.

Journalists — at least those in Europe — usu-
ally don’t fancy writing about themselves, what
they do and how they see their role in their soci-
eties. And so it's left to the specialised journals and
scholarly publications to worry about these things.
‘Which means that not much passes to the public
at large. i

But then, is there really anything to worry
abom'?lsntnjust wonderful that there is no more

the free flow of information we all clam-
oured for, for so long? Isn'’t it just wonderful that
there is practically no barrier left in the world able
to stop television pictures coming in? That for the

price of a personal computer and a modem anyone .

can become a member of a world brain by the name
of ? Isn't the world getting more just, in fact
more ratic, because of the new media and
communication technologies, which are also giving
the world’s poor access to the information available
internationally? Shouldn’t we rejoice about the new
industries and jobs all this is creating, also giving
national economies in developing countries possi-
bilities of taking part and prospering?

Of course it is wonderful. And we are allowed
to rejoice about it. But there are issues that need
to be tackled. By the old BBC definition, journal-
lsmhasmetaskmmfommldenhghten, has the
%Jn_make transparent. And those

ctions make it indispensable to development.

Any society wanting to be a player in the inter-
national political and economic concert cannot do
without the individual able to think for himself or
herself and able to take part in decision-making.
Under the premises of democratic self-determina-
tion, social justice and solidarity, international com-
munication, understanding between nations and
securing peace, there should be:

— journalistic practice to reflect pluralism and
focus on the concerns of civil societies;

— state and media to accept the internationally

recognised ethical foundations of journalism;

— foundations of freedom and legality to be put
in place for journalistic work at national level;

— training opportunities to be provided for
professional journalism;

— international media cooperations to come
about through which independent and pluralistic
media are strengthened at national level;

— the societal importance that is its due to be
given to the journalistic side of the media in eco-
nomic and tec}mologlt‘a.l development; developing
countries to be given equal access to the interna-
tional free flow of information and the technical
and professional resources to be able to make their
own contributions to it;

—journalistic media to be aware of their legal
possibilities and market opportunities.

There are areas in which the technical progress
which is the focus here is opening up new oppor-
tunities and posing new challenges to journalism.
First of all, there is the very great chance of jour-
nalistic work on issues now impacting on everyone
a.roundﬂleworld, Imueshkede;ﬂ’ucnonoftheen
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The second great chance for journalism lies in

age. Not only are new news-

2 is area all the time, but

mdwandbeiemonaregmngtoplayanmnaeme
part. And all that at further dropping costs.

It’s here that the competition between the
media is going to be greatest. And it's here that
qualified journalism has its greatest chances.
Chances of economic success, too. It's at this level '
that order policies will have to come into play. Li-
cences will need to be issued. Broadcasting and
press laws will need io be made. The aim will have
to be a pluralistic media landscape. At this level it
will pay every media entrepreneur to “buy in” good
journalists and himself or herself to invest in basic
and follow-on journalist training. Big media ty-
coons have already recognised that.

There’s need for urgent political action at na-
tional level. There is much to gain. Action is needed

to maintain and strengthen national journalistic
be steamrollered by fransnational

media. National cultivation fure an onal
economic development are concerns and obliga-
tions of journalistic work. Digitisation will make it
possible for us to use the media increasingly inter-
actively. That, too, means new challenges and new
opportunities for journalism in a third area. Espe-

. cially for the individual journalist.

These investments will also pay off economi-

rnalism
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cale and pretty soon at that. Every functioning
modern state needs functioning media and highly
qualified journalism, for political and economic
reasons. Media pluralism and the competition be-
tween many media units that goes with it com-
prises a highly atiractive economic factor.

Deregulation and privatisation in broadcasting
and telecommunications are spawning pluralistic
media structures. New communication technolo
gies are newly driving social development even i
poor countries. Whether the growing multiplicit;
will also add to journalistic multiplicity and jour
nalistic quality, and through that is used meaning
fully for social advancement, is & political decisioj
that every country has to take for 1tse=lf and it de
mands political action.

Since industry and trade, tuning their pitch tc
target groups ever more finely, are influencing the
medium and its contents, one probably has to call
on those responsible for broadcasting to keep ad-
vertising out of journalistic products. In the peri-
odicals field they already use the rule of thumb —
at least in my country — that those who are not
worth advertising for, are not worth writing for. If
public broadcasting wants to keep its societal task
and not merely to be transponder of adverting mes-
sages, it must allow itself to keep advertising oni

\of Jjournalistic products.

o

In sum journalism and journalistic media are
not in danger of dying, bm:amchangmgmtmdi%

ections. The one direction is towards en
ent. And that means the media are more and
0] d

more shirking their responsibilify of infornung an
‘enhghtmngpeogle Itsnot%wem_g_
Ven T Jour ig, new
opportunities to play a major developmeni-pro-
moting and socio-economic role and overall o be-
come more effective. It's this we need to draw at-
tention to and foster.

The trend towards entertainment can be left to
market mechanisms. But higher qualification of
journalists is not likely to be driven by the market’
alone. For that, efforts by people and institutions
are needed, people and institutions who take the
positive development of human society seriously.
The free flow of pictures and words round the!
globe is fine. The availability of nnimaginable|
amourits of information in data banks and net-|
works world-wide is fine. Many radio and TV chan-
nels is fine. But all that doesn't replace journalism
that evaluates critically, that selects and proeggses
for its public and that on the public's behali ugk the
questions without which informafion is useless.
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